makes your annual report look like you

Dynamic.
Substantive.
Authoritative.
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Seaberry is a Washington, D.C., communication design studio. We design
connections: User-centered marketing solutions that deliver rich customer
experiences—that start conversations and move people to care, to participate, to buy.
Seaberry experiences inspire action.
Our work encompasses graphic design, advertising, marketing communications
and branding. We design and create new or updated brand identities, publications,
reports, brochures, websites, information graphics, videos and motion graphics,
digital and print ad campaigns.

Dynamic.
Substantive.
Authoritative.
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Let Seaberry showcase
your accomplishments
and advance your vision.

A well-designed publication — annual report, white paper or magazine — tells
a complex story, accentuates achievements and illustrates key metrics. It
showcases your overall performance, financial standing and strategic direction.
Too often, though, anemic graphic design and humdrum messaging lessen your
effectiveness and diminish your achievements for your readers, who no doubt
judge the excellence of your work by the quality of your publication.
Everything that makes you proud of your organization comes to life with great
design and exceptional storytelling. Seaberry applies the best practices of
design and messaging to create publications that mirror your work and elevate
your reputation.

HOW DO WE DO IT?
• Inventive design and graphics
• Innovative storytelling
• Savvy content strategy
• Expert project management
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The biggest hurdle for any annual report is capturing
the broad range of voices and stories found in your
recent activities and events, transforming them into
stunning yet purposeful design.
To realize this goal, we’re fans of brainstorming
and big ideas. Design is a complex mixture
of foundational knowledge, creativity and
craftsmanship. It is our core work, and we bring a
passion to it that rivals any competitor.
Our creative team knows how to wield the tools of
design for your advantage. Bold photos can deepen
insights and ingenious illustrations can unleash
your spirit. Typography and accent colors signal a
hierarchy of meaning and artistry.
Seaberry brings your brand’s visual identity to life
with our award-winning print design. We listen to
you, integrate your narrative and create an annual
report that heightens and defines your organization.

DESIGN
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Capitol
Riverfront
BID Annual
Report
Using custom illustrations,
graphics and imagery, we
were able to bring form to
the Capitol Riverfront BID’s
vision, documenting its
advancement and capturing
its vision for the future.

2018
ANNUAL REPORT

CAPITOL RIVERFRONT BID

@CapitolRiverfront
@CapitolRvrFront
@CapitolRiverfront

1100 New Jersey Ave, SE, Suite 1010, Washington, DC 20003 | 202.465.7093
info@capitolriverfront.org | www.capitoriverfront.org
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Reports are often all about the numbers. Conveying
data effectively is a crucial aim as you look to deliver
membership highlights, organization demographics,
institutional accomplishments and year-over-year
financial performance.
Seaberry is proficient at marrying data and chart
design for your benefit. We take your organization’s
unique aesthetic into consideration in designing
graphics and charts. The goal is to draw the reader’s
attention to important facts, figures or data points in
an original and precise manner.
Visualizing data in novel ways leads to an
indispensable graphic or chart. Employing “big
number” charts with large, bold numbers allows
you to summarize financial highlights, simply and
concisely. Pie and bar charts, line graphics and
scattershot plots simplify data at a glance.

GRAPHICS
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Department
of Energy &
Environment
Sustainable
DC 2.0 Plan
The Sustainable DC 2.0
Plan communicates through
illustrations, profiles,
infographics, callouts and
meaningful data, resulting in a
more enveloping and digestible
experience for the reader.

seaberrydesign.com
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The stories you tell in your annual report aren’t
confined by static plot lines. They evolve from a
series of cumulative experiences that connect you
to your stakeholders through shared goals and
convictions. Your story reveals itself in the pages of
your annual report.
The experiential stories we construct in partnership
with you will nurture a sense of community and
collaboration, cultivating a feeling of connection
and a realization that you are part of something
bigger—and so are your readers.
Under your guidance, using pieces you have
written or one’s we’ve composed for you, we weave
together your chronicle to help you construct a
message tailored to your objectives for the annual
report and your organization.
Your annual report becomes a lively account of your
organization’s experience, expertise and aspirations.
Seaberry crafts a story that excites your stakeholders
about your admired past, your vigorous present and
your inspired future.

STORYTELLING
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Audubon
Naturalist
Society
Annual
Report
The Audubon Naturalist Society
Annual Report showcased the
organization’s accomplishments
and reinforced its mission,
capturing the energy and
spirit behind its growth
and advancement.

AUDUBON
NATURALIST
SOCIETY
Annual Report:
A Year In Review
2016-2017
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seaberrydesign.com
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The challenge of designing annual reports is finding
the right balance between style and functionality.
The purpose of a report is to support clear, tailored
communication with your audience. The style of the report
should not detract from that function but rather amplify it
through memorable design.
Our approach to content strategy ensures the proper
balance between design and editorial. To prevent your
readers from getting lost, or losing interest, it’s important
to create a clear storyline through your report. A confident
content strategy will help the designer imagine the report
and help your reader navigate your narrative.
By discovering your objectives for your annual report,
we’re able to create a strategy that helps your reader learn
about your culture and values. By considering technology,
aesthetics and creative thinking, our content strategy
zealously communicates your message, etching your story
into the minds of your readers.

CONTENT
STRATEGY
16
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Federation
of American
Societies of
Experimental
Biology (FASEB)
Annual Report
The FASEB Annual Report uses a highly
visual approach to design, communicating
through brilliant colors and photos of
BioArt, images of arresting bioscience
experiments and organisms.

seaberrydesign.com
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Creating a high-impact publication requires highly
regarded design skills but also a conscientious approach
to project management. In our view, the success of a
project is determined as much by details and preparation
as by output.
Skillful project management begins with sustained
two-way communication between you and our team,
heightening our connection and ensuring greater clarity,
and always with an eye toward delivering our best.
Seaberry project management is built around intensive
planning: establishing a schedule for project completion;
detailing budgeting requirements; arranging project
resources; analyzing human capital requirements; and
setting up tools to lessen risks.
By employing our prudent project advisory, we are
able to meet milestones and present deliverables in a
timely and efficient manner, delivering to you the finest
publication possible.
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PROJECT
MANAGEMENT
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Federal City
Council
Annual
Report
By using evocative photography
and thought-provoking
storytelling, we created an
annual report for the Federal
City Council that embodies its
spirit of civic empowerment—
assertive and inspired.

seaberrydesign.com
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Let Seaberry design
annual reports and
other publications that
put your readers first.

There is simply too much at stake to
not invest in first-class storytelling
and design to infuse energy and
insight into your story. We have the
experience and capabilities to craft
a publication that reflects the best
of your organization.
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seaberrydesign.com
info@seaberrydesign.com

26

